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Corporation Information

AT ER

BOARD OF DIRECTORS

Executive Directors

Mr. Chi Shaolin (Chairman and Chief Executive Officer)

Mr. Jiang Taike (Vice Chief Executive Officer)
Mr. Li Jianming (Chief Financial Officer)

Mr. Tseng Chih-ming

Mr. Sui Shikai

Mr. Mao Wanjun

Mr. Kang Jin Won

Non-executive Directors

Ms. Xu Yiming (Adviser)
Mr. Du Li
Mr. Wu Kezhong

Independent non-executive Directors

Mr. Shu Wa Tung, Laurence
Mr. Song Lizhong
Ms. Zheng Lin

AUDIT COMMITTEE

Mr. Shu Wa Tung, Laurence (Chairman)
Mr. Song Lizhong
Ms. Zheng Lin

COMPENSATION AND BENEFITS
COMMITTEE

Ms. Zheng Lin (Chairman)
Mr. Shu Wa Tung, Laurence
Ms. Xu Yiming

NOMINATING AND CORPORATE
GOVERNANCE COMMITTEE

Mr. Chi Shaolin (Chairman)
Mr. Shu Wa Tung, Laurence
Mr. Song Lizhong

COMPANY SECRETARY

Ms. Ho Wing Yan, ACis, ACS

2 HL Technology Group Limited BLHEIHEEBR A F

Exg

BITES
MRS (TR RAE)
AR (B
TR (Y HRE)
epot Ptd

fE s sE &

ETEYLLE

ERESE

FHTES
Bt (R
ks
REBEE

BYFHTES
GRS
R

W 2+
BEREES
HEBEE(EE)
R
3 22 £

FHMRENEES

Bzt (F/E)
HERLE
rBE#H LT

RERGEXEREZS

>~

B E(ERE)
SFERELE
KRBT AE
NEIME

sk Rzt -+ Acis, Acs

=
=



AUTHORISED REPRESENTATIVES

Mr. Li Jianming
Ms. Ho Wing Yan, Acis, ACS

REGISTERED OFFICE

Offshore Incorporations (Cayman) Limited Corporation
Scotia Centre, 4th Floor

P.O. Box 2804, George Town

Grand Cayman KY1-1112

Cayman Islands

HEADQUARTER

Pudong Road,Economic and
Technological Development Zone
Weihai

Shandong Province

PRC

PRINCIPAL PLACE OF BUSINESS IN
HONG KONG

Suites 06-12, 33/F
Shui On Centre

Nos. 6-8 Harbour Road
Wanchai

Hong Kong

PRINCIPAL BANKERS

Bank of China (Weihai Branch)
Agricultural Bank of China (Weihai Branch)
China Everbright Bank (Changshu Sub-branch)

LEGAL ADVISER

Orrick, Herrington & Sutcliffe (as to Hong Kong law)
Deheng Law Firm (as to PRC law)

COMPLIANCE ADVISER
Piper Jaffray Asia Limited
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AUDITOR

Deloitte Touche Tohmatsu

SHARE REGISTRAR

Hong Kong Branch Share Registrar and
Transfer Office
Computershare Hong Kong Investor Services Limited

LISTING EXCHANGE INFORMATION

Place of Listing
Main Board, The Stock Exchange of Hong Kong Limited

STOCK CODE
1087

COMPANY WEBSITE

www.hong-lin.com.cn
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Corporate Profile
NGNS

We are a “one-stop” provider of a broad line of cable TEEAEZHSWMBBETITXREZEARLE
assembly and connector related products with a leading B REERAEERN] — b= [HER - 7
market share for external signal cable assembly, notebook INEESR AN  FREMANEEHREEN
internal signal cable assembly, power cord assembly and EREEH N ETNERREER T EESEL
signal transmission wire & cable products for the global WS HEE  AEBEZ )FR&E - 2iE
high-end consumer electronics industry. We focus on FHEEBRREIAMINERUREREZR
the design, research and development, manufacture and EmiEs  BREEREAEH  EREeEHAH &
sale of our own “Hong-lin” brand name products and B(XrZREEREH) REERER  ZS5E
have developed an extensive product portfolio covering mEZAROEAEKEFRENK - ()LCDR
signal cable assembly, power cord assembly, wire & LEDE R - (iii)F # R (v)E TS HE % - pboh - AR &E
cable (primarily for signal transmission purpose) and AETEERENRE2ETRAELELE
connector products which are mainly used in (i) personal MER At AEBEAABEEFPHNERE
computers and notebooks, (i) LCD and LED TV, (i) mobile A BREENT BRENEZSERS KR
handsets and (iv) digital cameras. In addition, we offer a MI—u X BERRATR - ASETERAZEL
comprehensive range of products of different specifications N_E—EFHBEEERFREENBEEE D
and varieties within each key product type and are therefore FARFREN BKASEFHRERERNE
able to provide our target customers with a “one-stop” total BRAEBER -

solution for their needs of signal cable assembly, power
cord assembly, wire & cable and connector products.
We have also developed and started manufacturing of
environmentally friendly low smoke halogen-free insolating
products and wireless antenna products for signal
transmission used in notebooks, routers and mobile
handsets in 2010.

As at 31 December 2010, the corporate structure of RZBE—ZFF+_A=+—8 " ALHhEEE
HL Technology Group Limited (the “Company”) and its BRAR(ARA ) REKWB AR ([KAEE])
subsidiaries (the “Group”) was as follows: ZIEREBOT

Mr. Chil)
BEEO

AHie;J Property®!

Made in China®
(Cayman)
(REEB)

Yongchang SCGC Capital®
E’Tim

K&

27.8%

Hongxin International
100%

b (HK)

(B#)

100%

Honglin Technology

75% 25%

Huizhou Communication
Technolog!
B

Chongging Technology
BERIE

RO
(RE)

(PRO)
(R Bl)




Corporate Profile
NEINGR

Notes:

)

Mr. Chi Shaolin is the beneficial owner of 294,283,839 shares of the
Company (the “Shares”), representing approximately 40.9% of the
issued share capital of the Company upon completion of the global
offering and will be subject to lock-up arrangement as required under
the Rules Governing the Listing of Securities on The Stock Exchange
of Hong Kong Limited (the “Stock Exchange”) (the “Listing Rules”).

Hongxin Joint Stock Company Limited held a total of 36,791,039
Shares in trust for each of the employee shareholders, including three
directors of the Company (the “Directors”), namely Mr. Li Jianming
who is interested in 1,030,431 Shares, Mr. Mao Wanjun who is
interested in 1,486,471 Shares and Mr. Sui Shikai who is interested in
1,026,889 Shares.

Yongchang Joint Stock Company Limited held a total of 133,849,094
Shares in trust for the following minority shareholders:

Hret -

B Mk EE m A AR R A 294,283,839 Ik R 5
(TRM])  hHERBEEETKEBEARRBBEITRAL
409% BEETEEBRAEXSMBR AR ([H R
Frl)&EH EmBRA (T EmARDFRENZERS -

BLEBROBRARNRKSEERR(RE=MIARAE
H([EE]) » B H1,030431 BB M T EHFLEL -
F5HE1,486,471 18 Ik 15 89 E & $9 58 4 K45 H 1,026,889
& B 1 B9 Bt 8L 5t &) {5 7L #5 B & $£36,791,039 % ik
7 e

KERNDBERABTDREATIEBRRELFELE L
133,849,094 % f 17

Position in the Number of Approximate
Company Shares Percentage
RZERA T BB RO EE BABE D
Mr. Chi Rongjie BEESE CEOMAEENLER) N/A 40,144,347 5.6%
(father of Mr. Chi Shaolin) A
Mr. Chi Zhongmin EBRRLE (BOMEEHTE) N/A 3,674,118 0.5%
(brother of Mr. Chi Shaolin) TiEA
Ms. Xu Yiming BwEE LT BIOMEENER) Director 17,126,918 2.4%
(mother-in-law of Mr. Chi Shaolin) =
Mr. Jiang Taike BAREE Director 16,248,857 2.2%
5
36 other minority shareholders 364 HAt DB R N/A 56,654,854 7.9%
i
Total @it 133,849,004 18.6%
4) Each of SCGC Capital Holding Company, Made in China Ltd., Allied (4) SCGC Capital Holding Company * Made in China
Property Capital Limited and their respective ultimate beneficial Ltd. BRBREXEEAERAFALBEESENHRKER
owners are independent third parties of the Group and their shares BEANGDAAEEANBILE = BEREMBRHB
were counted into the percentage of securities held by the public. In FARBRABESNENLL RZTE—ZF+=A -
December 2010, Samford Management Limited transferred its shares HREEEERARBERCGERZEBLEE  ZFR
to HKSCC, which counted into the percentage of the public. DT ARBRHBEDLL ©
(5) Following the increase in the registered capital of Changshu (5) BAEERMERRARAR-_T—ZTF+ AL MNEME

6 HL Technology Group Limited

Connecting-Technology Co., Ltd. in October 2010, Changshu
Connecting—Technology Co., Ltd. became owned as to approximately
58.8% by the Company and approximately 41.2% by Weihai Honglin

Electronic Co., Ltd.

AMNBEEEARLTF

RNt AARRABRBETAMETERATDBES
H #4958.8% K £741.2% 1 7 °



(10)

The remaining 49% interest was owned by Mr. Cheng Guanghua.

The remaining 20% interest was owned by Ms. Yang Huahua.

Following the increase in the registered capital of Weihai Honglin Wire
& Cable Co.,Ltd. in December 2010, Weihai Honglin Wire & Cable
Co.,Ltd. became owned as to approximately 63.2% by the company
and approximately 36.8% by Weihai Honglin Electronic Co., Ltd.

Following the increase in the registered capital of Dezhou Honglin
Electronic Co., Ltd. in December 2010, Dezhou Honglin Electronic
Co., Ltd. became owned as to approximately 87.5% by the company
and approximately 12.5% by Weihai Honglin Electronic Co.,Ltd.

In November 2010, Weihai Honglin Electronic Co., Ltd. established
Huizhou Honglin  Communication Technology Co., Ltd. (Huizhou
Communication Technology).

©)

(10)

e Profile
/NN

BT AO%ET MR EL LA ©
MT20%EHmMIGEEL LR -

BEMANEREERRAAN ST —TF+ A
MEMEARR  BEMANELBESRAGEALA
AIREEMALHE F AR AR D BIHA £ 463.2%%
#936.8%E 25 ©

BMAMEFERRAANR T —FF+ = AN

BN  BMAMETBERAFTRARFREE ML
MEFERAFTDBIHEHEELL87.6% K K)12.6% i

RZF-FF+—A BETAMKEFERITRL
BT ABAMRER AR (ENMBARE) -
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Financial Summary

LRI

Profit Attributable to
Revenue Shareholders Total Assets
&= % 5R B Vs F HEE
RMB'000 RMB'000 RMB'000
1,413,960 e
1,500,000 200,000 2,000,000
152,670
1,200,000
150,000 1,500,000
897,999 872,396
900,000 989,535
eg2b28 100,000 g 1,000,000 806,632
. ' ' 638,522
600,000 5 4,402
50,000 500,000
300,000
NG aee 0o 10 RSISGILae 00 10 ERSUSGT.a 09 10

2009 Revenue Breakdown by Businesses

—EENFERBE s 2 WS

Digital utilities #iZm 7.5%

Household electrical
appliances A% 14.5%

,— Others 4 2.5%

—— Mobile phones F# 19.8%
2009

Notebooks £ A% 17.4%

Desktop computers

axEK 38.3%

8 HL Technology Group Limited BAMRIZEBER QT

2010 Revenue Breakdown by Businesses

—ZERRBE T 2 WS

Digital utilities ##Em 7.9%

Household electrical
appliances XAE% 16.2%

,— Others Eft 2.4%

—— Mobile phones Fi# 20.4%
2010

Notebooks £ A& 28.5%

Desktop computers

AaxEK 24.6%




A summary of results, assets and liabilities, cash flows and

key financial ratio information is as follows:

Financial Summary

M EE

X BEHAE RERRMEIBHHLE
BEROBMENT :

Year ended 31 December

BE+-—A=+—HLEE

2009 2008 2007
—EENF —FENF —FTFTLF
RMB’000 RMB’000 RMB’000
T TAT TAT
Revenue W %= 1,413,960 872,396 897,999 652,628
Cost of sales 4 & A (1,088,346) (674,422) (723,211) (5617,283)
Gross profit ESA] 325,614 197,974 174,788 135,345
Other gains and losses Emliz N EiE (2,579) 8,273 (2,506) 10,821
Distribution and DRI ERY
selling expenses (27,233) (20,480) (18,891) (14,809)
Administrative and TERE—BEY
general expenses (72,525) (47,978) (45,422) (80,915)
Research and development fHEs R <
expenses (30,932) (27,278) (26,280) (23,152)
Finance costs B & Bk A (19,090) (13,924) (15,625) (9,117)
Share of loss of an associate (5 — R B 2 0 &) 55 18 - — — (214)
Profit before taxation f& Bt B & 7 173,255 96,587 66,064 67,959
Income tax expenses B85 & (18,234) (8,090) (11,529) (2,449)
Profit and total comprehensive 4 & 3% 51| &
income for the year NG k- 155,021 88,497 54,535 65,510
Other comprehensive income, £ #b 2 & Uk 25 -
net of income tax B ER
Exchange difference on BE IR ER
translating foreign operations E M = EE 742 — — —
Total comprehensive income FE2mkF L
for the year 155,763 88,497 54,535 65,510
Profit attributable to: AR & 5 FEAE %
— Owners of the Company — KQNBEA A 152,670 88,265 54,402 62,663
— Non-controlling interests — iz ) hE 2 2,351 232 133 2,847
155,021 88,497 54,535 65,510
Total comprehensive income UTE&FEMZE
attributable to: W4 %8 -
— Owners of the Company — KRN BEAB A 153,412 88,265 54,402 62,663
— Non-controlling interests — JE ¥ R 2 2,351 232 133 2,847
155,763 88,497 54,535 65,510
Earnings per share — FREBF —
Basic (RMB cents) HA(ARESD) 27.5 16.9 11.2 138.2
# The financial information was extracted from the Company's # ZHMEERDNSEEARARBRHA-ZE—ZEF+— A

prospectus dated 3 November 2010.

—RAZHEKRER-

— =
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Financial Summary

LRI

ASSETS AND LIABILITIES EEHasER %
INFORMATION
2010 2009 2008 2007
—E-Z2F —TETNF ZZZENF ZTTLHF
RMB'000 RMB'000 RMB’000 RMB’000
ARRTR ARBTT ARBTT ARBTET
# # #
Bank balances and cash RITHEB MBS 160,408 73,744 23,413 19,805
Current assets MENVEE 1,489,849 654,690 512,856 419,880
Non-current assets EMEEE 491,371 334,845 293,776 218,642
Current liabilities mEaE 1,057,749 662,585 582,396 460,972
Non-current liabilities EFRHarE = — 3,090 -
Equity attributable to owners of 7 X &) % A A JE 15 #E
the company 909,888 316,558 221,146 170,081
Non-controlling interests JEIT R = 13,583 10,392 — 7,469
CASH FLOWS INFORMATION HEeERERER

2010 2009 2008 2007
—E-2F —TTNF ZTENF ZTTLF
RMB'000 RMB'000 RMB’000 RMB’000
ARETR ARBTT ARKFT ARKFIT
# # #
Net (used in) cash from e EB) AT A (FT18)
operating activities IR & F (114,539) 470 1,743 10,753
Net cash used in investing & EEFTA
activities HeFE (549,936) 70,495  (117,525) (91,953)
Net cash from financing BEIEEME
activities HEFRR 751,139 120,356 119,390 90,904
# The financial information was extracted from the Company’s # ZHMBEEREBEARR ZE—SF+—A=ZHHN

prospectus dated 3 November 2010. (the “Prospectus”) BRER(HERER]) -

10 HL Technology Group Limited BLMRIEEEBR D A



Selected Financial Ratios

Financial Summary

M EE

REBETEWHLER

Gross profit margin EIREF 23.0% 22.7% 19.5% 20.7%
Net profit margin 2R A A 11.0% 10.1% 6.1% 10.0%
Current ratio (times) MENEL = (%) 1.4 1.0 0.9 0.9
Gearing ratio ERAGFLE 33.5% 35.7% 30.2% 22.0%
Return on total assets* 42 & 7= Bl 10.5% 9.9% 7.5% 12.3%
Return on total equity* 4B 4E 2 O] I 24.9% 32.3% 27.4% 47.5%
* The above ratios are calculated by using average balances of total *

assets and total equity.

o

Annual Report 2010 =& —
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Chairman’s Statement
FEHRS

Mr. Chi Shaolin 4> #k

Chairman, Executive Director and Chief Executive Officer

(ZE ~ BTEFREH)

12 HL Technology Group Limited FBAMB R EBER 2 A



To shareholders of our Company (the “Shareholders”),

| would like to extend my sincere thanks to all of you for
supporting our Company. On behalf of the board of our
Company (the “Board”), | am pleased to present to you the
audited results for the year ended 31 December 2010.

Our core engine of growth and business, which is the
provision of one-stop signal transmission and connectivity
solutions and related products to our target customers,
is running strong. Riding on the recovery of the consumer
electronics industry globally, strong R&D capabilities, cost
advantages and stable and high calibre customer base, our
Company has made great strides forward.

We ended the recent financial year stronger than before,
and this positive improvement is a clear demonstration of
our commitment to growing our business and enhancing
values for our shareholders.

MILESTONE

Our Company was successfully listed on the Stock
Exchange on 16 November 2010 (the “Listing Date”),
realizing the goal of stepping into the international capital
market. |, on behalf of the management of our Company,
would like to extend my gratitude to the Shareholders
again for trusting us and choosing to invest in our company
amidst continued turbulent and volatile market conditions.

We are confident the successful listing would provide us
with a strong platform to further grow our business. | am
happy to report that for the year ended 31 December 2010,
our Company’s revenue was approximately RMB1,414
million (2009: approximately RMB872 million), representing
an increase of 62.1% as compared to last year. Profit
attributable to owners of our Company for the vyear
ended 31 December 2010 amounted to approximately
RMB153 million (2009: approximately RMB88 million),
which represented a 72.9% increase as compared to last
year. Earnings per share for the year ended 31 December
2010 amounted to approximately RMB27.5 cents (2009:
approximately RMB16.9 cents), representing a 62.7%
increase as compared to last year.

Chairman’s Statement
FERS

BARRBER(BER])

ROBHEMLHERRBNF - RAMRAREK
ARREFR((EFE)ASUEZERET
—EEFT A=+ -RLEFENEERESE -

ARRERREBHZOE N (NRRFIH B R
EPRHEEREHIEXZABERN —
ANR)EHBRY - BEZEBEFITE
MESHEE BRI EEN  KAEZME
BEREENEFPER AQRFACREREER -

REOMBERGERE  RARBENESER
BARBAE  LWRZBRRABRMTESR O
BRER  WARRIEE -

BER®

ARAR-_FE—FF+—-A+RB(LHA
HMDEBXIHAKD LT  BRT7TEEBERERN
MHENER - AARBRERARRAETEE RSN
BRBRES  RHBRAXCEEBERR FHEL
ROMAT  DHBEMERELLERZRER
AN/ I

RFREE R LEmA AR MEEE KN FE
B NE—SPERBEMNUES -KAARAR
L HE2E_FT-ZTF+_A=+—BIEFE
RABHKRBENAARE1I44BEL(ZE
ZNE: DARBSIAET) BEFEE
621% - HE_ZT—ZTF+_A=+—HILF
SEBRALREE AN OEARKI53H
ET(ZETNF  HARKSSEE L)  BRE
FEM729% - BE-_ZT—FTF+_-_HF=+—
AILFESREZNEARB2759 (ZEZT A
F:HOARKEA16.95) @  REFIEMNG62.7% °
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Chairman’s Statement
FEHRS

REVIEWING OUR PAST TRACK
RECORD

Due to the ever-evolving nature of the global customers
electronic industry, our Group has always focused
and strived to improve our R&D capabilities in order to
maintain our core competitive advantage. Presently we
have established R&D centres in Weihai, Suzhou and
Taipei which comprises of more than 180 professional
R&D personnel. They are responsible for new products
innovation as well as production efficiency process and
productivity improvement. Our Group currently has 49
patents in China with another 42 patents in the process
of registration. In Taiwan, our Group has 3 patents with
another 1 patent in the process of registration. Leveraging
on years of hard works and investment, | believe that our
Group’s R&D capabilities have reached a market leading
standard in the industry. In 2010, we have successfully
researched and made innovations to antennas used in
notebooks, environmentally friendly low smoke halogen-
free insolating products, fully automated Coaxial cable
production line and fully automated Teflon wire production
line. The 7-channel high speed cable MINI-DP which was
developed at the end of 2010 commands 70Gbit per
second transmission speed and can supports 3D movie
image transfer and transmission. This new innovation has
been viewed upon as the world high-end data transmission
cable’s future development trend. Our strong R&D ability
has enabled us to become the strategic partners to many of
our international top notch customers when it comes to new
products design and development.

Since 2003, our Group has been implementing a vertically
integrated business model. Currently, we have an integrated
complete production capability which comprises of plastics,
drawn copper, wires and cables, precision molds, stamping,
injection molding, connectors, signal cable assembly,
power cord assembly and wireless antennas. Our vertically
integrated business model is one of our core competencies
as it allows us to sync and control both our R&D activities
and production process, allowing us to improve, our
products’ quality control our manufacturing costs, products
innovative new products and establish production system
standards.

14 HL Technology Group Limited FBAMB R EBER 2 A

Bl BB X

EREHEBETFOETEHEENLE A&
B—EHORAEE DR UESERMD
BLBEES  BEERE  &HIMNERAILE
MEERL  HEPBEAEBBISOE FTEEE
FEQOMBUREETIEREMAEERRE
RA -SEHEBMETPEMEBEELIOEER 3
BRBEFIELERBF - £ EHMEEEIE
2R DE1ELAEREAMFE - BBEFER
WA@E N RIEE  AARE SENHEE
NEBBERBLEKE - —_F—FF > HFIK
WM ETERARE  KEENRRED
% H B)Coaxial cable’f E & M £ B B)Teflon wire
FES  FERREN7TRESEREBMIN-DPA
INEIRFW70CGhitH EHRE - L IRIDFHEHN
EIRAER  ZEMNAFTERE ARSI
BEBEENRRER M - KRR ANAHFE
BN BRMRERAZUEE —REFLEZITKE
FEMERRTRNEBEASERYE -

SEA T _FHAKETEEERAGEBR
X-BREREABRRELER MMl ETLE
B BEEAR FE I8 EERS BERE
M BEREAN BEXEREEANZEEE
HEEN FRBZLUBFNNEEEAXRHR
Az— HtBSEERRMANMBES R E
EnRiE SHRMAERSEMREE 1EHIREK
A -EEEFNAHNERLEELERR -



Our key manufacturing facilities are strategically located
in (i) Weihai, Shandong Province; (iij Suzhou, Jiangsu
Province; (i) Wuhan, Hubei Province; and (iv) Shenzhen,
Guangdong Province, which are major consumer electronics
manufacturing and/or distribution hubs in China. In addition,
we have also established production processing base
in Dezhou, Shandong province where most of an labour
intensive produces process are now based and also set up
an international sales & marketing center in Taiwan, is to
strengthen our Company’s ability to expand international
market. Our Group believes that our proximity to our key
customers’ bases will enable our Group to provide a more
timely response to our customers’ demand and through
regular communication, provide us advantages in better
understanding our customers’ latest product strategy
and provide instant technical assistance. This will foster
stronger co-operation with the customers. The production
processing base in Dezhou allows us to leverage on the
abundant labor resources in that area to solve the problems
of China’s current critical labor shortage and rising labor
costs.

As a core strategic supplier to many international first-class
electronics firms, our Company has maintained long term
stable working relationship with our customers, including
Samsung, LG, Amphenol, Haier, Hisense, Midea, Gree, ZTE,
Quanta, Compal, Qisda, TPV Technology, Wistron, Innolux,
Inventec etc. In the second half of 2010, we have also
officially established qualified supplier status with several
Japanese customers such as Canon, Panasonic and Sharp.
We believe these new customers will contribute positively
to our future overall sales growth. At the same time, our
comprehensive product portfolio, allows us to provide a
one-stop solutions services to our existing customers and
increase our cross selling capability, while swiftly expanding
our Group’s market share in different product segments.

Chairman’s Statement
FERS

AEBEBMEEREROVLREBE™ © (LEE
BRONTE 5 GipAIE B ERE™ - RVVERE ZYI™
RUFTELEERE  ZEHERHAETEHEEZE
BETEREER KD HEF D o doh - F A
BEELREENAERMOZHEHERERE
mmAE B RIPTEM ) ;R A E M I EM - R e &
BUBEBITHEFRS  UNRARHEEEEET

HEEE ] c AEBAGE  MBEERPHEE
HmRLAEEEE REWEERFERITER
B MBEMERED  UEFH THERPSN
SHEDRER IBHIIBRTSE  THEZE
EEFREEEVNEE - ﬁfﬁf‘?ﬁJ‘l‘WjiFﬂDI
i EMAUARSFAZSHEENEB N
BER BARPEEABRENS I%ﬂ&%@ﬂ
AR ERERRE -

ERRZER —REFLENHBEZLOMHE
BARREEPHFERHABENSIERE
W= LG LEB% 8B 8EF X0 B
hohEBA EE CCE ELE BHEH
BBE MEEAE REEZE-_ZT-F
FTHF  RAXEBHERAARETS (Pl
MTIREL)ZIIEANHEERE - RMAME

ZEMEFHREARROBEHEIER ML
BEER BN AREMAEFEEMNERA
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Chairman’s Statement
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LOOKING FORWARD
Business Outlook

Frost & Sullivan forecasts the global consumer electronics
market will grow from roughly $681 billion in 2009 to more
than $1,061 billion in 2013, reflecting a CAGR of 11.7%
from 2009 to 2013, and the Chinese consumer electronics
market will grow even faster, from roughly $78 billion in
2009 to more than $127 billion in 2013, reflecting a CAGR
of 18.2% from 2009 to 2013. The markets for our Group’s
key products are also expected to experience positive
growth from 2009 to 2013 with a CAGR ranging of 16.9%
to 33.5%.

Our Company is a professional technology company
providing our customers with “one-stop” signal transmission
and connectivity complete solutions. Relying on our strong
R&D capabilities, our pricing competition, solid and stable
customer base and a rapidly expanding international sales &
marketing network, we are increasingly able to demonstrate
our “one-stop” service advantage to expand our market
share and win new customers.

Products Development

Leveraging on our existing indepth R&D experience in
providing signal transmission and connectivity solution to
the consumer electronics sector, our Group has gained
valuable experience in the R&D fields of polymer materials
and cables & wire technology market development. As a
result, our Company is expanding its R&D as well as sales
and marketing activities in order to strengthen the existing
customers’ base and accelerate penetration of our products
into new industry segments. (including automotive harness,
specialty power cables and photovoltaic connectors).

There are new products at different stages of development in
our pipeline within our Company which includes automotive
wiring harness, specialty power cables and photovoltaic
connectors. These new products are expected to be
launched in 2011 and represents a natural extension to our
existing product lines.
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Strategic Planning

Besides expanding our current industrial facilities’
production capacity and improving our production
efficiency, our Group will be building new industrial facilities
in Huizhou, Wuhan and Chongging. Such expansion of
production capacity would form a solid base for our Group’s
growth and development.

By expanding our product range its application and
production capacity, our Group is committed to expand its
market share for an existing products as well as gradually
penetrate into new markets such as the automotive and
new energy sectors. We target to achieve breakthrough in
such new markets and believe the new markets and new
products will be one of our Group’s key growth drivers
within the next 1 to 3 years.

Our Focus

Finally, on behalf of the Board, | would like to take this
opportunity to express my gratitude to our employees for
their continuous support and dedication to our Company.
We also thank our Shareholders, customers and business
partners for their continuous support and we shall continue
to work hard to deliver consistent and sustainable growth
for our Company and shareholders. We shall always remind
ourselves to focus on what we do best and strive to do
better every year.

Chi Shaolin
Chairman, Executive Director and Chief Executive Officer

11 March 2011
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Management Discussion & Analysis

BUSINESS REVIEW
Overview

We are one of the world’s leading “one-stop” providers of signal
transmission and connectivity solutions and related products.
We design, manufacture and sell a broad and comprehensive
range of external and internal signal cable assembly, power
cord assembly, connectors, wireless antennas and related
products for use mainly in the 3Cs (Computing, Communication
and Consumer) industries such as () personal computers and
notebooks, (i) LCD and LED TV, (i) mobile handsets and (iv)
digital cameras. We have leading market share in the global
high-end consumer electronics industry for several of our key
products including external signal cable assembly, notebook
internal signal cable assembly, power cord assembly and signal
transmission wire & cable products.

Product Types

Our existing products are divided into six major types: external
signal cable assembly, internal signal cable assembly, power
cord assembly, wire & cable, connectors and antennas.

External Signal Cable Assembly

External signal cable assembly for the consumer electronics
market is used for transmitting signals to a display, TV and
digital products and is widely used in mobile handsets, digital
cameras, DVD players, personal computers, notebooks
and tablet computers. Our external signal cable assembly
products include five product types, namely, RGB assembly,
DVI assembly, HDMI assembly, USB assembly and DC
assembly. Frost & Sullivan forecasts, riding on the recovery
of global economy, total sales of the global external signal
cable assembly market for the consumer electronics market
will grow at a CAGR of 16.9% from 2009 to 2013. Our
Group is the second largest manufacturer of external signal
cable assembly products in the world in terms of revenue for
the first half of 2010 with market share of 21.8%.

In recent vyears, the external signal cable assembly
manufacturers have increasingly focused on technological
innovation with almost every version of products been
continuously upgraded to a higher standard. For example,
the USB assembly has been developed from the initial
USB1.0 to USB2.0 and more lately, USB3.0 products;
HDMI assembly has also been developed from the initial
HDMI1.1 to HDMI1.4. As one of the leading companies
in the industry with dedicated research for high frequency
signal transmission, we have succeeded in development
and sale of the most advanced external signal transmission
products such as USB3.0 and HDMI1.4 products.
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BB R DA

BUSINESS REVIEW (Continued)
Internal Signal Cable Assembly

Internal signal cable assembly products are signal
connecting cables mainly used internally between the main
board and LCD monitor in notebooks, mobile handsets and
digital cameras and can transmit audio-frequency and video
signals. The main product types include LVDS mini-coaxial
cable assembly, slim-wire harness assembly and flexible flat
cable (FFC) assembly. The global market of internal signal
cable assembly is in a stage of rapid development, and it is
expected to maintain a CAGR of 17.0% from 2009 to 2013.
According to the statistics of Frost & Sullivan, our Group
is the third largest manufacturer of notebook internal signal
cable assembly products in the world in terms of revenue for
the first half of 2010 with a market share of 19.0%.

Prior to our Group entry into notebook signal cable assembly
market in 2008, Taiwan manufacturers have traditionally
occupied a significant part of market shares of this market.
Over the past few years, our Group has gradually become
the industry leader through continuously strengthening our
technological innovation and taking advantages of cost
control. In 2010, the Company developed its own automatic
Coaxial cable production line and automatic Teflon wire
production line, and improved its technical know-how,
production efficiency and its capacity of quality control.

Power Cord Assembly

Power cord assembly is assembled with power supply
connector and power cable and is used to supply electricity
to consumer electronic equipment products. It is used
widely and is required to be strictly in compliance with
the safety rules of various countries. According to Frost &
Sullivan, it is estimated that the compound annual growth
rate will be remained at 18.2% from 2009 to 2013, our
Group is the five largest manufacturer of power cord
assembly in terms of revenue for the first half of 2010 with
market share of 5.6%.

Our power cord assembly products have so far received
safety certifications in 29 countries and territories including
CCC (China), C-UL (US & Canada), BSI (UK), BSMI (Taiwan),
KC (Korea), PSE (Japan), SAA (Australia), CE (EU), IRAM
(Argentina) and SABS (South Africa). Our power cord
assembly products are able to satisfy the requirements
of customers from across all the major continents of the
world. Leveraging on the strong capabilities of research and
development, production and product quality assurance,
the sales volume and market shares of such products have
been continuously increased.
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BUSINESS REVIEW (Continued) XBERE

Wire & Cable B

Wire & Cable are the intermediate products to be assembled BEARBERERNGEATERNPHEE
with connector for the production of the cable assembly E‘u CFEEMBAOERALE  HBETR
products. The main product types include communication CEESEBNE R - IR1E Frost & Sullivan
cable, consumer electronic cable, automotive cable and El’] REt B ZEENFE T =FE2E
power cord. According to the statistics of Frost & Sullivan, the GEEGENTEAINERYEEIRS% B
CAGR of global signal transmission wire & cable is expected ﬁ%{ BRNAGESERRKBFRYIER - 7=
to reach 33.5% from 2009 to 2013, and the high frequency T-ZFEXFRAGFE AEEBAEEKRE=
data communication cable will keep strong growth in the next KEGEGGEELSER  MBEMHBAT.3% °
few years. Based on the revenue for the first half of 2010,

our Group is the third largest manufacturer of global signal

transmission wire & cable in the world in terms of revenue for

the first half of 2010 with a market share of 7.3%.

Our Group adopts a vertically integrated production process, REEBRBAEEEAEETIR REAEBR
comprising the production of plastic materials, drawing of BTSSR EARERE o FEEER
copper, bunching of copper, cabling and braiding. Such EEBRATSARARERFARBEREE
vertically integrated business model allows us to highly EE CREESERS REEKAE - EHEDSD
coordinate research and development and production B oRETEBRFEN -

activities, lower our overheads and production costs, control

the product quality and enhance the competitiveness of

enterprises.

Our Group will also continue to strengthen the research and 7N 2 [3 g1 A b0 58 2 n BY B B B N B R R
development of products and increase such investment, G WERITEBILKE SHEBAERENE
and maintain a leading level in the industry. The transmission HREAEZEEZBBIOTHKUALRE TARK
rate of high frequency date communication cable can reach MEREMRBELEE  WE ASEKE R FR
or even exceed 10 Gigabit Ethernet and it also has a lower HEBRFEZEEMN - —_E—ZEFFRERMAZHNT
frequency for attenuation and skew delay. We have patented BB S IEG%E MINI-DP A] LA B T 70Gbit &)
solution for surge at a high frequency. High speed cable with BHRE  TFDFEmEBNER  FAE
seven channels (MINI-DP) which was developed towards the ERBAZERREHSHBBRER KB RK
end of 2010 could realize the transmission rate of 70Gbit EREAM - BIFHRRARERNELRNOD
per second, support the conversion and the transmission W AREER_ZT—ZF+AMKIFAZEAR
of 3D images, which is widely viewed in the industry as BERZMEENRKEENS  KAEHA D
the future development trend of global high-end data HEEEZEGNEER YK EHEEHE
transmission cable. To capture the business opportunities MERMNEERER -

as a result of greater emphasis on environmental protection,
our Group also successfully developed low smoke halogen-
free insulating materials used for wire & cable insulating and
jacketing in October 2010, enabling us to become one of
the few manufacturers who are capable of producing such
products in the world and successfully driving the sales and
growth of other products of our Group.
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BUSINESS REVIEW (continued)
Connectors

Connectors are adopted to connect two electronic ports to
transmit power or signals, which mainly include board-side
connectors and terminal connectors. All of our connectors
for external sale are board-side connectors while we use
terminal connectors for internal production of our own
signal cable assembly with wire & cable. The main board-
side connectors produced by the Company include D SUB
connectors, DVI connectors, USB connectors and HDMI
connectors. According to Frost & Sullivan, it is estimated that
the compound annual growth rate will be remained at 21.9%
from 2009 to 2013.

For production of our connectors, we are able to conduct
a vertically integrated production process in-house starting
from product development, mold design, mold manufacture,
metal stamping, plastic injection, automation development
and product assembly. This vertically integrated strategy
enables us to, among others, conduct highly coordinated
research and development and production activities, reduce
our operation expense and production cost, as well as better
control over the quality of our products, and thereby increase
our overall competitiveness.
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Management Discussion & Analysis

BUSINESS REVIEW (Continued)
Connectors (Continued)

Our Group has committed substantial research and
development resources for connectors; we conduct our
own design using various instruments such as 3D design
software and analogy analysis software and contraction
structure analogy. Our Group owns state-level experimental
facilities and full installations that could satisfy each functional
requirement of connector. We established a dedicated
connector research and development centre in Taipei in
July 2010, focusing on the research and development on
the world’s leading connecting technology. For production
process, we improve efficiency through mold forming and
automation process, and to reduce cost and enhance our
production efficiency by introducing advanced technology
such as mechanical arms.

Antennas

Our Group mainly produces small wireless antennas,
principally used in notebook and tablet computer, router,
GPS and mobile handsets. The rapid development of
various wireless communication technologies boosts the
vigorous growth of antenna market. According to Frost
& Sullivan, the compound annual growth rate will be
6.8% from 2009 to 2013. Antenna is our Group’s newly
developed product in 2010, which has been adapted
to many products, such as notebook internal antenna,
wireless router antenna, GPS navigation antenna and
mobile handsets antenna. The antenna products of our
Group extend from high-end consumer electronic field into
communication electronic field, and marked our ability to
extend our “one-stop” solutions to wireless transmission
and connection, in addition to our wired solutions.

The Group established antennas research and development
and production facilities in Taipei, Shenzhen and Suzhou.
We have established a dedicated research and development
centre in Taipei focusing on antenna technology for use
in mobile handsets, notebook, tablet computer, GPS
and router. While our research and development centers
in Shenzhen and Suzhou focus on antenna products
development. Such research and development and
production facilities could enable our Group rapidly enter
into market leading edge of the product.
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BUSINESS REVIEW (Continued)
Future Outlook

The global consumer electronics market has rebounded
strongly in 2010 and is expected to record healthy and
sustainable growth in the foreseeable future. That bodes
well for the development of our Group and besides
participating in the growth of the industry, we will also
continue to strive to increase market share of our products
in our target markets.

Our Group has in place a comprehensive “one-stop” high-
speed transmission and connecting solutions and product
portfolio. We will continue to increase our leading position
in current market by leveraging on strong R&D advantage,
price competitive advantage as well as stable and high
quality customer base.

Going forward, we will continue to strengthen our
international marketing network to expand our customer
base particularly in Japan, Europe and United States; we
will also through our wireless antenna products, extend our
reach into the communications electronics, and establish a
wireless communications research center in Shenzhen.

For new products and markets, () we have towards the
end of 2010 started sale of our low smoke halogen-free
insulating materials which we believe will be widely adopted
in the future for cable insulating and jacketing; (i) we will
continue to leverage on our internal R&D capabilities to
develop photovoltaic connectors for use in solar energy
products; (i) we have also entered into the automobile
wiring harness market for the PRC automobile industry by
signing an agreement to invest in a domestic automobile
wiring harness manufacturer in February 2011; and (iv) we
are in the final stages of our research and development
project of a range of specialty power cables which are
tailored to be applied in many specialized fields, such as
transportation, wind power and solar generation.
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Management Discussion & Analysis

FINANCIAL REVIEW
Revenue

Revenue represents the net amounts received and
receivable for sales of our signal cable assembly, wire
& cable and connector products to our customers. We
mainly derive our revenue from the manufacture and sale
of a broad line of cable and connector products that are
used mainly by our customers in the consumer electronics
industry. Our products consist primarily of six product
groups, namely, external signal cable assembly, internal
signal cable assembly, power cord assembly, wire & cable
(primarily for signal transmission purpose), connectors
and antennas. We plan to expand our product offerings to
include automotive wiring harness, specialty power cables
and solar connectors.

The following table sets forth a breakdown of our revenue
by product type for the periods indicated:
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2010 2009
—E-FF —ETNF
Revenue % of Revenue % of
RMB’000 Revenue RMB’000 Revenue Change in %
Wz e 6 Weas HlE BAOLLE
AR®ET T Bakk ARETT Bt
External signal cable INE(SIRARAE
assembly 353,376 25.0 322,490 37.1 9.6
Internal signal cable NS5
assembly 307,049 21.7 126,630 14.5 142.5
Power cord assembly BIRFA M 246,777 17.5 170,156 19.5 45.0
Wire & cable iRIE 348,306 24.6 172,069 19.7 102.4
Connectors ek 46,443 3.3 36,145 4.1 28.5
Antennas KR 11,798 0.8 — — —
Others Eb 100,211 71 44 906 5.1 123.2
Total st 1,413,960 100.0 872,396 100.0 62.1
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FINANCIAL REVIEW (continued)
Revenue (Continued)

Revenue increased by approximately RMB541.6 million, or
approximately 62.1%, from approximately RMB872.4 million
for the year ended 31 December 2009 to approximately
RMB1,414.0 million for the year ended 31 December
2010. The increase was primarily due to overall increase
in customer demands, growing customer base and our
expansion in production capacity as the general economy
grew at a relatively faster pace during 2010 as compared
to 2009, during which customer demands were lower as
the economy just started to recover from the economic
downturn and the growth of the consumer electronics
industry was relatively slower. Specifically,

Bt & E B (2)

Nz

W= (&)

WEABE-_TZNF+_A=1+—BL&EE
MARBET2AEE T MH ARKSM1 688
T2 1% eHE2E —_ET—ZEF+_A=+—
BIEtFEFEHARBI414058 T TE2HP
BB _EENGF  — T SFEREEERY
RKEHER THEREIPEREN FPAPHE
RRETERARIEREEMR M_EENF
ARG ERRRRREFRER  NMEBEET
TEREBEEE REFPEXREL - AEM

il

2010 2009
—E-FF —FTNEF
Revenue % of Revenue % of
RMB’000 Revenue RMB’000 Revenue Change in %
& k2% Wz Mz BoE
AR®T T Bk ARETIT Bkt
RGB assembly RGB#E 1+ 174,379 49.3 156,223 48.4 11.6
DVI assembly DVIZE {4 90,445 25.6 76,313 23.7 18.5
HDMI assembly HDMIZA 15 974 0.3 854 0.3 14.1
USB assembly USB# 75,065 21.2 64,622 20.0 16.2
DC assembly DC4E 1 12,513 3.6 24,478 7.6 -48.9
353,376 100.0 322,490 100.0 9.6

° Sales of external signal cable assembly products
increased by RMB30.9 milion from RMB322.5
million for the year ended 31 December 2009 to
RMB353.4 million for the year ended 31 December
2010, primarily due to an approximately 10.9%
increase in sales volume of our external signal cable
assembly products in 2010 as customer demands
for our RGB, DVI and USB assembly products grew,
which was partially offset by a decrease in average
unit selling price mainly as a result of the reduction
in the average length of assembly products that we
sold in 2010 pursuant to product requirements as
requested by our customers in general. Sales of
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Management Discussion & Analysis

FINANCIAL REVIEW (Continued)

Revenue (Continued)

RGB assembly increased by RMB18.2 million, or
11.6%, from RMB156.2 million for the year ended
31 December 2009 to RMB174.4 million for the
year ended 31 December 2010, primarily due to an
increase of 7.9% in sales volume mainly because
the purchase orders from our existing customers
increased and we continued to develop customer
base for our RGB assembly with customers for
such products increasing from 13 in 2009 to 16 in
2010. Sales of DVI assembly increased by RMB14.1
million, or 18.5%, from RMB76.3 million for the year
ended 31 December 2009 to RMB90.4 million for the
year ended 31 December 2010, primarily due to an
increase of 15.2% in sales volume mainly because
the purchase orders from our existing customers
increased and we continued to develop customer
base for our DVI assembly with customers for such
products increasing from 13 in 2009 to 15 in 2010.
And sales of USB assembly increased by RMB10.5
million, or 16.2%, from RMB64.6 million for the year
ended 31 December 2009 to RMB75.1 million for the
year ended 31 December 2010, primarily due to an
increase of 33.6% in sales volume mainly because
the purchase orders from our existing customers
increased and we continued to develop customer
base for our USB assembly with customers for such
products increasing from 10 in 2009 to 18 in 2010,
which was partially offset by a decrease in average
unit selling price in line with general reduction in the
average length of our USB assembly products and
as we priced our USB assembly products more
competitively to gain market share, whereas sales
of DC assembly decreased by RMB12.0 million, or
48.9%, from RMB24.5 million for the year ended 31
December 2009 to RMB12.5 million for the year ended
31 December 2010, primarily because we transferred
the production of DC assembly products, which is
relatively labor intensive, from our production facilities
in Weihai to those in Dezhou where we can have
more stable supply of a large number of production
personnel and consequently, we experienced reduced
level of production during the initial phase of such
transfer as we gradually ramped up the production of
our DC assembly products in Dezhou;
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FINANCIAL REVIEW (Continued)

Revenue (Continued)

Bt & E B (2)

W &8 (#)

28 HL Technology Group Limited

—z-%%
Revenue % of Revenue
RMB’000 Revenue RMB’000 Revenue Change in %
Wz EE Was s AOLE
ARET T Bolk ARETT AL
LVDS LVDS 261,871 85.3 115,587 91.3 126.6
Harness BR 973 0.3 4,983 3.9 -80.5
Flexible Flat Cable LR ]
(FFC) (FFC) 44,205 14.4 6,060 4.8 629.5
307,049 100.0 126,630 100.0 142.5

Sales of internal signal cable assembly products
increased by RMB180.4 million, or 142.5%, from
RMB126.6 million for the year ended 31 December
2009 to RMB307.0 million for the year ended 31
December 2010, primarily due to (i) an increase of
approximately 70.2% sales volume of our internal
signal cable assembly products as the purchase
orders for our LVDS products increased and we
continued to develop customer base for our LVDS
products with customers for such products increasing
from 9 in 2009 to 13 in 2010; (i) the revenue
contribution of FFC products for a whole year in 2010
as compared to seven month in 2009 as we started
the commercial production of FFC products late in
2009; and (iii) an overall increase in the average unit
selling prices of our internal signal cable products as
we continued to reduce the production and sales of
harness products with lower selling price and also the
average copper price increased in 2010 as compared
to 2009;
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FINANCIAL REVIEW (Continued)

Revenue (Continued)

Sales of power cord assembly products increased by
RMB76.6 million, or 45.0%, from RMB170.2 million
for the year ended 31 December 2009 to RMB246.8
million for the year ended 31 December 2010,
primarily due to an approximately 67.5% increase in
sales volume as customer purchase orders increased
and we continued to develop customer base for
our power cord assembly products with customer
for such products increasing from 16 in 2009 to 23
in 2010, which was partially offset by a decrease
in average unit selling price mainly in line with the
general reduction in the average length of our power
cord assembly products sold pursuant to product
requirements as requested by our customers;
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2010 2009
—E-FF —FTNEF
Revenue % of Revenue % of
RMB’000 Revenue RMB’000 Revenue Change in %
g EIE Wz HiEE BoLLEH
ARET T Btk ARETIT Bkt
Communication cable @454 8,212 2.4 2,952 1.7 178.2
Consumer electronic  SHEBE 743
cable 254,712 73.1 119,776 69.6 112.7
Automotive cable AERE 18,196 5.2 3,613 2.1 403.6
Power cable BIRGE 59,126 17.0 35,472 20.6 66.7
Others EAmh 8,060 2.3 10,256 6.0 -21.4
348,306 100.0 172,069 100.0 102.4

Sales of wire & cable products increased by
RMB176.2 million, or 102.4%, from RMB172.1
million for the year ended 31 December 2009 to
RMB348.3 million for the year ended 31 December
2010, primarily due to (i) an increase in sales volume
of our wire & cable products as we increased
production in response to the increased customer
demands and expanded customer base for our wire
& cable products with customers for such products
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FINANCIAL REVIEW (Continued)

Revenue (Continued)

increasing from 25 in 2009 to 46 in 2010, and (i)
increased average unit selling price of such products
mainly as a result of the higher average copper
price in 2010. As a major contributor to the sales
of our wire & cable products, sales of consumer
electronic cables in